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corporate clients, small non-profits, and everything in between.

Please note that some projects - like animations and full-length eBooks - are only 
viewable on divergentdesignco.com/my-work.
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THE GOLFFOREVER
ROTATIONAL POWER KIT™

AT-HOME GOLF FITNESS CONNECTED APP

UNIVERSAL NYLON DOOR ANCHOR
Secures to any door at home or the gym

LIGHT, MEDIUM & HEAVY LATEX TUBING
Attaches to handles and features an outer

Nylon safety sleeve

TUBING HANDLES
Quick-interchangable
and sweat-resistant

POLYMER CARABINERS
Anchor to any sturdy object when

a door isn’t available

CONNECTED TRAINING APP
Features flexibility routines, workouts and recovery

plans that improve your game and body

Daily GolfForever User

™THE GOLFFOREVER ROTATIONAL POWER KIT

“GolfForever helped me reach World #1”

EXTERIOR

LID INTERIOR

INSERT

PACKAGING 
& DISPLAYS
While working at Jenny Tod Creative, I had the privilege of creating 
packaging and endcap designs for use in Dick’s Sporting Goods and 
PGA Superstores. I also created free-standing display units for PGA 
Tour events and golf specialty stores, allowing golfers to demo and 
get fitted for a custom GolfForever Swing Trainer.

CLIENT: GOLFFOREVER
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DISPLAY ADS
These eye-catching display ads were created for Domino Data Lab for use on their 
various social media accounts and promoted ads. The most common goals for these 
ads were customer acquisition, driving asset downloads, and promoting events. 
I created these projects during my time at Jenny Tod Creative.

4

CLIENT: DOMINO DATA LAB & PARTNERS



COLLATERAL
While working at Jenny Tod Creative, I had the pleasure of designing 
many assorted pieces of print collateral for Four Day Brewing in 
Fishers, Indiana, including:

• Beer can labels
• Event photo backdrops
• Apparel
• Vinyl stickers
• Posters

CLIENT: FOUR DAY RAY BREWING
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GETJIGGLY with OUR banana 
and coconut, german-style 
beer. IT’s Sure to make 
you WEAK IN THE knees.

© 2022 Domino Data Lab, Inc. All rights reserved.

Eliminate the complex and risky web of data, infrastructure & tools.

Modernize infrastructure & control costs.
Integrate governance, security, and model risk management

without sacrificing speed or agility.
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S E C U R I T Y

S Y S T E M  O F  R E C O R D

G O V E R N A N C E

M O N I T O R I N G

H Y B R I D  C O M P U T E

D ATA

L A N G U A G E S  &  PA C K A G E S

D ATAA N A LY S T S

D ATAS C I E N T I S T S

M O D E L  M O N I T O R I N G

E C O N O M I S T S

A C T U A R I E S

Q U A N T S

M O D E L  G O V E R N A N C E

O F F E R S P R I C I N G
S T R AT E G Y

F O R E C A S T S

F R A U D

Modernized

There are countless opportunities to leverage AI and ML in financial 

services organizations to use data science to increase revenue, reduce 

risk and control cost. However, most organizations are still struggling to 

overcome silos, legacy and fragmented technology, and complex 

regulatory requirements. 

Traditional

Driving Value and Innovation with 

AI and ML in Financial Services 

That's why the worlds' largest banks, insurers and ratings agencies have turned 

to Domino's Enterprise MLOps Platform to unleash data science. Domino's open 

and flexible platform dramatically increases data scientist productivity and model 

velocity to deliver higher revenues, reduce risk and control costs.

Overview
Data science drives competitive advantage and profitability, but 

it has to exist within the complex financial services regulatory 

frameworks.  Firms need to scale data science and reduce the time 

to market, while also knowing what their models are doing at all 

times in order to safely depend on them and to mitigate risks. 

Domino helps quants, analysts,  and data scientists at the world’s 

largest financial services institutions:

Create Competitive Advantage and Manage Risk

Eviden is a force multiplier for your data science. Make your data scientists and analysts highly productive with access to data and the 

tools they need, efficient workflows, and streamlined production and monitoring of models, seamlessly integrated into your complex 

data science ecosystem so you can manage risk and fuel competitive advantage. Domino is used by leading financial institutions 

worldwide to:

•  Personalize customer interactions & offers to build better 

relationships and drive profitability.
•  Identify, test, and manage risk across the entire portfolio, 

including use cases such as credit risk, capital planning,  

anti-money laundering, and regulatory compliance.

•   Detect and identify fraud, cyber and financial crimes  

in real-time.
• Analyze macroeconomic trends.

• Quickly detect trade signals.

Boost model velocity, ease risk and compliance

Eviden for Financial Services

Manage risk.
Eviden makes it easy to identify, test, and manage 

risk across the entire portfolio, including use cases 

such as credit risk, capital planning, anti-money 

laundering, and regulatory compliance.  Detect and prevent cyber, fraud,  
and financial crimes.Eviden supports the detection and prevention of 

cyber, fraud, and money laundering schemes and the 

modeling of emerging threats and nefarious actors.

Turbocharge hyperpersonalization  
and omnichannel experiences.

Eviden makes it easy to personalize customer 

interactions and offers to build better relationships  

and drive profitability.

Monetization and productization  
of data, insights, and models.Eviden increases model velocity and data scientist 

productivity, making it easy to gain deeper insights  

and quickly monetize data, insights and models.

eviden.com

adsales@vibenomics.com

(317) 863-2824

vibenomics.com

Speak to your audience uninterrupted when propensity to spend is highest.

Grab the attention of your 
shoppers with music and 
announcements that inspire 
them to purchase. Leverage in-store audio as 

an additional revenue stream by allowing us to sell 
ad spots on your network. 

Vibenomics is a location-based Audio 

Out-of-HomeTM advertising and experience 

company that powers audio channels for retailers, 

giving brands the ability to talk to shoppers directly 

at the point of sale. With its powerful cloud-based 

technology, licensed background music library, 

data integration capabilities, full-service team of 

audio experience experts, and network of 

on-demand professional voice talent, the company 

provides the right revenue-enhancing vibe for 

convenience and grocery locations nationwide.

Delivered through flexible plug-and-play, 

proprietary, IoT-enabled media players, Vibenomics 

dynamically broadcasts hyper-targeted, 

on-demand audio advertisements and curated 

playlists within any combination of locations across 

its swiftly growing national footprint. This unlocks a 

powerful new shopper marketing channel for 

reaching consumers during the critical final 

footsteps along the path to purchase. Through a 

first-of-its-kind partner program, retailers can 

monetize their audio and earn revenue through 

audio advertisements.

Making audio magicfor our retail partners.

sonraísecurity.com   |   info@sonraísecurity.com   |   646.389.2262

Sonrai Dig Collects and Analyzes  

AWS Findings•  Get comprehensive search and policy assessment across 

100’s of your accounts to address identity security and 

data concerns. Get a deep understanding of identity 

activity  and privileges.
•  Compare audit data to the permissions enabled on 

the resource (role, key, etc.) to determine if there is 

over-privilege in a specific trust relationship and the 

permissions that have been granted. 
•  Centralize workflow across your entire organization 

and prioritize high-risk relationships based on critical 

resources in a single workload or swimlane.

Rich Context Provides Comprehensive 

Answers on IdentityUnderstand things like: • Who has accessed AWS resources and data?
•  Who can access AWS workload data and their 

components?
•  Does the AWS IAM configuration properly protect data  

if a credential is stolen or misused?

Integration Features & Benefits

Sonrai Dig’s API level integration with AWS Identity and Access 

Management (IAM) Access Analyzer collects, analyzes, and 

enhances key security findings reported by AWS. These findings 

automate the reporting of resources that are accessible from 

outside an enterprise’s AWS accounts. 
Sonrai Dig, our identity and data governance platform, discovers 

and enriches AWS trust relationships where a shared external 

AWS entity can access roles, keys, or other resources identified by 

IAM Access Analyzer across your organization. Patented graphing 

technology models and analyzes the effective permissions of every 

identity, protecting critical data from exposure.

Boost your AWS Security 
Posture with Sonrai and 
IAM Access Analyzer

ONE PAGERS
One pagers and whitepapers are an important part of telling 
your company’s story and establishing place in the market. These 
modern designs are informative and memorable, and maximize 
the amount of storytelling per square inch. These one pagers, and 
many more, were made during my time at Jenny Tod Creative.

CLIENTS: DOMINO, VIBENOMICS, SHARPENCX, AND MORE
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S H A R P E N C X . C O M

“

Contact Us

Ready to get started? Let’s talk! 
Lorem ipsum dolor sit amet, consectetur adipiscing 

elit. Dolor consectetur adipiscing elit lorem ipsum. 

Transitioning our workforce to work- 
at-home was no big deal. That was 
one of the reasons we chose Sharpen 

in the first place.” Matthew BenidtChief Experience Officer, Sandia Area
Matthew Benidt appreciated SharpenCX’s offer for 

more software functionality at no cost during the 

COVID-19 pandemic. “That was one of the most 

fantastic things Sharpen could have done for us. That 

decision helped us realize some new value. You all have 

done amazing things to help us serve our members.”

Sandia was looking to empower their agents to work 

from anywhere. An internet connection is all agents  

need to show up to work with the SharpenCX platform. 

The decision was easy, and it quickly paid off.
When COVID-19 erupted throughout the world, 

contact centers using legacy technology stumbled 

and struggled. But because Sandia Area moved to 

the SharpenCX platform, they were up and running in 

no time, responding seamlessly to the needs of their 

110,000 members. When they experienced a 170% 

uptick in volume as members moved from in-person to 

over the phone interactions, SharpenCX’s customer 

care team worked closely with the credit union to add 

new agents and channels to meet the demand.

C A S E  S T U D Y

Sandia Area Credit Union  
Powers Their Anywhere  

Workforce on SharpenCXWhen Sandia Area was shopping for contact 

center solutions, they were immediately drawn  

to SharpenCX’s simplicity. 

mycoitracking.com

“ 

At myCOI, the most important part of our work is 

making yours easier. Because when you don’t have to 

worry about Certificates of Insurance, you can focus 

your time and energy on growing your business.

Centralize compliance, minimize headaches

• Centralize your third-party compliance information

• Holistic compliance reporting and dashboards

• Flexible integration with your current accounting software
Spend your time where it matters most

• Automated renewal requests• Automated certificate requests and non-compliant notices

• Timely, accurate direct-to-agent communicationEnsure protection from costly claims
• Quarterly Policy Verification• Real-time reporting and detailed coverage gap insights

• Automate every aspect of your COIs for easy compliance

...With myCOI, myself and our 11 Contract Administrators are spending about 1 hour of our time each week on insurance compliance versus 1 hour each day.”
VICTORIA PEARSONContract Administrator,  

Alston Construction

WE TURN CHAOS INTO CONTROL.



PRINT & EBOOKS
Eye-catching literature is critical in our fast-paced market. These print books and 
eBooks were crafted to be both eye-catching and easy to digest. Clean copy contrasts 
with bold callouts and statement photos, making for a memorable reading experience.
Produced while working at Jenny Tod Creative.

CLIENTS: DOMINO DATA LAB, MYCOI, AND MORE

THE DATA SCIENCE

INNOVATOR’S
PLAYBOOK

Today’s top leaders reveal industry trends, 
career advice, and how to meet the world’s 
biggest challenges

2   |   The Data Science Innovator’s Playbook

Top data science leaders share 
insights on their work, their careers, 
and the data science profession.
The genesis of this ebook was a poll that Domino Data Lab took at its 2022 

Rev 3 MLOps conference, where we asked the more than 800 attendees 

who they thought was driving innovation in data science. More than 150 

respondents wrote in the names of people they thought were advancing 

business and the profession in particularly innovative ways. We’ve 

interviewed their top nominations on everything from the direction of AI 

and machine learning to how data science is changing, and along the way, 

even solicited career advice for data scientists from these people who are 

at the top of their game.

A few things are clear from these interviews. Data science departments 

have seen tremendous growth, both in terms of the size of their teams 

and their centrality in answering critical questions for their businesses, 

and this growth is only expected to increase in the near future. This trend 

is accelerating, and these innovators expected even larger gains from the 

smart application of data science, especially AI and ML. This is entirely 

consistent with other recent surveys, as well as with the other REVelate 

survey findings, such as the belief held by 79 percent of attendees that 

data science, ML, and AI are critical to the overall future growth of their 

company, with 36% calling it “the single most critical factor.” 

In pharmaceuticals and medicine, for example, AI models are no longer 

confined to the chemistry of a cure, but are used to investigate all facets 

of healthcare delivery–from the impact of COVID-19 on the ability to do 

clinical trials to finding the best subjects for those trials, to investigating 

wait times and supply-chain impacts on hospitals. 

As Mona Flores, Global Head of Medical AI at NVIDIA, puts it, “There is 

a lot of opportunity to apply AI to the business of healthcare, because 

predicting and analyzing needs ahead of time can be critical to the work of 

doctors, nurses, and other caregivers.”

Similarly, in insurance, data science is now central in most business 

decisions, and data science departments have grown from a handful of 

people to teams of hundreds, including data scientists and data science 

leaders, data engineers, MLOps experts, and IT professionals, all working 

together to help their companies use data, AI, and ML modeling to make 

better decisions.

MEET THE 
INNOVATORS

© 2022 Domino Data Lab, Inc. All rights reserved.13   |   The Data Science Innovator’s Playbook
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THE INNOVATION

Co-created Ray, software for easily developing Python 

applications that scale across hundreds of nodes or GPUs, 

making possible new innovations that were previously 

infeasible or even unthinkable. Co-founded and leads 

Anyscale, which has created a managed platform for easily 

running distributed applications with Ray.

“ With Ray, you could build an innovative
new search engine in a day.”

ROBERT 
NISHIHARA

Robert Nishihara, Ph.D., is the co-founder and CEO of Anyscale 

and the co-creator of Ray.

Enterprise MLOps is a critical 
factor anywhere data science 
drives innovation.
All of the data science leaders also mentioned the critical, growing role that 

MLOps plays in their operations, and how improvements in automating 

many critical infrastructure tasks are dramatically increasing their ability to 

do more innovative work. 

As Google’s Chief Decision Scientist Cassie Kozyrkov told us, “Parts of data 

science are hard because they’re annoying, but the amount of time spent 

fiddling with the tools is going down. This uncovers more opportunities 

in the parts of the work that are intellectually hard, not fiddly-hard. This 

means that data professionals will have less reason to define themselves by 

the tools they use, and more reason to focus on the intellectual essence of 

making data science useful.” 

For example, many pharma, health, and life sciences companies are now 

using enterprise MLOPs beyond the realm of exploratory research, 

where it has long been popular for its ability to ease collaboration to 

unlock life-changing breakthroughs and to see them through their 

lifecycles.  Enterprise MLOps is also becoming increasingly popular for 

the easy traceability, reproducibility, flexible tool access, infrastructure 

management, and data-sharing framework that make model development, 

approval, and maintenance possible at a large scale.

Finally, all of the top innovators we profiled were enthusiastic about the 

future of data science and the chance for opportunities for people who 

love to use data to answer key questions about everything from modeling 

cures for disease to the best ways to run a business. And perhaps even 

more impressive, they were extremely generous in giving insightful, smart 

career advice that many will find interesting and helpful. Data science is a 

profession enjoying a meteoric rise, and many will find great success and 

satisfaction chasing the answers to some of the most important problems 

the world faces today. We hope you enjoy the thoughts they’ve shared with 

us, with you, and with the wider data science community.

3   |   The Data Science Innovator’s Playbook
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EBOOK

ADDITIONAL INSURED 
ENDORSEMENTS  101 
Stop overlooking insurance loopholes that could cost you millions.

How to Scale Your Data 
Science, AI and ML with 
Domino Nexus

dominodatalab.com
mycoitracking.com Additional Insured Endorsements 101  |  2

CONTENTS
03 The Lingo 
 Two important terms to understand

04 The Endorsement Imperative 
 Why additional insured endorsements matter

05  The Process 
Managing additional insured endorsements

06  The Pitfalls 
Combat risk and safeguard coverage

08 Contractual Relationships 
 Easy-to-miss items

10  Claims Submission 
It’s time to file the claim

10  Next Steps

11 About myCOI

GETTING STARTED
Managing corporate risk can be, well, risky. Overlooked exclusions or limitations 
in an insurance policy can cost your company millions. Requiring additional 
insured endorsements represents an important loss prevention strategy for any 
business. These liability coverage extensions keep losses closest to the entities 
most likely to create them – contracted third-party companies. However, not all 
additional insured endorsements are created equal. Failing to understand the 
many distinctions generates an unnecessary exposure. When it comes to claims, 
knowing your coverage before you need it is critical.

Ready to bring some clarity to additional insured compliance?  
In this eBook, learn: 
• What additional insured endorsements are and how they protect your company

• Best practices for managing additional insured endorsements

• How to avoid pitfalls commonly preventing proper additional insured coverage 

Lorem ipsum dolor sit amet, 

consectetuer adipiscing elit, 

sed diam nonummy nibh 

euismod tincidunt ut laoreet 

dolore magna aliquam erat 

volutpat. Ut wisi enim ad 

minim veniam, quis nostrud 

exerci tation ullamcorper 

suscipit lobortis nisl ut aliquip 

ex ea commodo consequat.

1973

Lorem ipsum dolor sit
amet  consectetor

1984

1984

1984

Lorem ipsum dolor sit amet, 

consectetuer adipiscing elit, 

sed diam nonummy nibh 

euismod tincidunt ut laoreet 

dolore magna aliquam erat 

volutpat. Ut wisi enim ad 

minim veniam

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam 

nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam erat 

volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation 

ullamcorper suscipit lobortis nisl ut.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam 

nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam erat 

volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation 

ullamcorper suscipit lobortis nisl ut.Ut wisi enim ad minim veniam, quis 

nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea 

commodo consequat.

dominodatalab.com

CLAIMS 
SUBMISSION
To wrap things up, let’s focus on process. Despite anyone’s best efforts, 
claims are inevitable. Good news – you now are an additional insured 
endorsement guru and did everything right to make sure your company 
is covered. Now it’s time to file the claim. Here are a couple of easy 
actions to help you collect the money and get on with life.

Submit your own claim
It’s tempting to trust the named insured to take care of the claim. 
However, when the loss goes against their policy, they may not always 
have your best interests in mind. Being named as an additional insured 
gives you access to work with the insurance company directly. Simply 
put, a do-it-yourself claims approach ensures it gets done.

Timeliness
Time is of the essence when it comes to claims. Submissions must be 
thorough, but the quicker they are submitted to the actual loss event, 
the more likely they are to be covered. In fact, delays could result in 
denials of coverage. Never delay filing a claim as an additional insured.

Educate the team
The most effective risk mitigation strategy involves everyone serving 
as a loss prevention expert. Before the next claim, take time to educate 
staff on additional insured best practices. Make sure they understand 
your contracts and know what to ask for when vetting third parties. 
The best claim is the one you prevented.

NEXT STEPS
Congratulations! You’ve graduated from Additional 
Insured Endorsements 101!

However, if additional insured endorsements still seem intimidating, 
myCOI is here to help. Our easy-to-use cloud-based solution protects 
your organization by ensuring end-to-end compliance. Increase 
onboarding speed and minimize risk with our automated process. 
Learn how myCOI’s smart technology paired with skilled insurance 
professionals make you the expert. 
 
Thanks for reading our tip sheet and happy reviewing!

mycoitracking.com Additional Insured Endorsements 101  |  10

Lorem ipsum dolor sit amet.

Consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut 

laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, 

quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut.Ut wisi enim ad 

minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut 

aliquip ex ea commodo consequat.

Lorem ipsum dolor sit amet.

Consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut 

laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, 

quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut.Ut wisi enim ad 

minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut 

aliquip ex ea commodo consequat.

Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper 

suscipit lobortis nisl ut.Ut wisi enim ad minim veniam, quis nostrud exerci 

tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.

• Lorem ipsum dolor sit amet, 21% consectetuer adipiscing

• Sed diam 1,528 nonummy nibh euismod tincidunt

Lorem ipsum dolor sit
amet  consectetor

dominodatalab.com

THE ENDORSEMENT 
IMPERATIVE
Using our simple construction example, it’s easy to see why additional insured endorsements are 
valuable. They extend coverage to affiliated parties and protect against claims resulting from other’s 
work. Let’s use our general contractor and HVAC subcontractor to take a deeper look at the benefits.

Financial responsibility
No one wants to pay for something that isn’t their fault. 
Additional insured endorsements transfer financial 
responsibility to the parties most likely to control loss risk. 
This accountability incentivizes quality work from our HVAC 
company while protecting the general contractor from 
paying for costly negligent acts outside of its control. The 
general contractor’s policy also remains available for excess 
coverage should it be needed to avoid out-of-pocket costs.

Premium rates
Loss runs are an important part of the underwriting process. 
Companies with losses in the past statistically tend to have 
more losses in the future. Therefore, insurance companies 
factor in claims history to determine premiums. High losses 
equal higher premiums and could eventually result in the 
cancellation of coverage. Businesses requiring additional 
insured endorsements from subcontractors can better 
minimize their loss history to keep premiums low.

Indemnification
Indemnity and additional insured endorsements often 
go together. With indemnity, one party agrees to make 
another party whole that has incurred damage or loss. 
However, indemnity is only as good as a party’s ability to 
pay for the loss. When accompanied with an additional 
insured endorsement, our general contractor has access 
to the financial backing and coverage limits of the HVAC 
company’s insurance policy for restitution.

Subrogation
Subrogation is a strategy used by insurance companies 
to recoup the money paid for a claim by legally pursuing 
payment from another party affiliated with the claim. Insurers 
often are prohibited from subrogating against an additional 
insured. The safest bet for our general contractor is pairing 
the additional insured endorsement requirement with a 
waiver of subrogation to prevent loss transfers from our 
HVAC company’s insurance provider.

mycoitracking.com Additional Insured Endorsements 101  |  4

Lorem ipsum dolor sit amet.

Consectetuer adipiscing elit, sed diam nonummy nibh euismod 

tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim 

ad minim veniam, quis nostrud exerci tation ullamcorper suscipit 

lobortis nisl ut.Ut wisi enim ad minim veniam, quis nostrud exerci tation 

ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.

Lorem ipsum dolor sit amet.

Consectetuer adipiscing elit, sed diam nonummy nibh euismod 

tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim 

ad minim veniam, quis nostrud exerci tation ullamcorper suscipit 

lobortis nisl ut.Ut wisi enim ad minim veniam, quis nostrud exerci tation 

ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.

Lorem ipsum dolor sit amet.

Consectetuer adipiscing elit, sed diam nonummy nibh euismod 

tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim 

ad minim veniam.

183

22K

7%

Lorem ipsum dolor sit
amet  consectetor



WEB DESIGN
Hedgehog Health commissioned a redesigned website to highlight their autism care 
services. It would also drive sales for the Hoglet, a proprietary computer mouse for 
children with sensory challenges. The whimsical shapes and image containers, paired 
with clean lines and iconography, walk the line between professionalism and playfulness 
- perfect for the field of pediatric medicine. This was created during my time at Jenny 
Tod Creative, in collaboration with other talented designers.

CLIENT: HEDGEHOG HEALTH
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BLOG IMAGES
These whimsical blog images were created for the Lessonly (now Seismic) blog each week. 
Every image was created with an limited color palette, chunky lineart, overlayed icons, and 
a repeated dot pattern. These elements created loads of personality, and a sense of cohesion 
across the entirety of the blog. I created this series while working at Jenny Tod Creative. 

CLIENT: LESSONLY (NOW SEISMIC)

AIRPORT BILLBOARD
Jenny Tod Creative was given the exciting opportunity to design a billboard for display 
in the Indianapolis International Airport. Although the client enjoyed all three of our 
designs, it was my original design that got the final thumbs up, and was installed in 
October of 2023.

CLIENT: TILSON HR
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BANNERS, TRADESHOW 
BOOTHS & DISPLAYS
I have created a wide array of large format print designs in order to help clients 
fill their spaces, including church atrium banners, tradeshow booth wall wraps, 
golf trainer demo stations, retail endcaps, billboards, vehicle wraps, and more. 
All the projects seen here were made during my time at Jenny Tod Creative.

CLIENT: NORTHVIEW, GOLFFOREVER, DOMINO, COGNOTA, AND MORE

Comprehensive
Grade level di�erentiated
Standards aligned
Inclusive of multiple lesson types

Teacher-friendly
Any teacher can teach
PD and training
Customer support

Flexible
Multiple integration strategies
Custom pacing
Supports blended learning

< > >

} #

COMPUTER SCIENCE CURRICULUM
Empowering every teacher to engage and inspire every student.

COMPUTER SCIENCE CURRICULUM

Explore K-12 Courses at
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PRESENTATION 
DECKS & TEMPLATES
Professional presentation deck templates are a pillar of almost every industry. 
I have extensive experience creating deliverable client-facing decks, as well as 
internal design templates for cross-functional team members. My designs have 
been used for sales pitches, keynote speeches, training seminars, and more, 
across multiple industries. All the projects seen here were made during my time 
at Jenny Tod Creative.

CLIENTS: VARIOUS
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ILLUSTRATIONS
I am a passionate illustrator, and enjoy working in minimal vector design, as well as 
hand drawn character illustration. Here are a few samples of my work, many of which 
were produced for clients at Jenny Tod Creative.

CLIENT: VARIOUS



THANK YOU!
This document represents a small portion of my artistic 

work. To view these projects in higher resolution, view my 
animation projects, and learn more about me, please visit

DIVERGENTDESIGNCO.COM

317.979.5002  |  EVAN@DIVERGENTDESIGNCO.COM

http://www.divergentdesignco.com/my-work
mailto:evan%40divergentdesignco.com?subject=

